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Abstract

The popularity of social networks and other media is constantly increasing. The number of people seeking health-
related information through social media has risen in recent years. This study aimed to examine how often and in 
what ways patients and healthcare workers use social networks (X network, Reddit, Facebook, Instagram, TikTok, 
LinkedIn), other media (YouTube), and artificial intelligence to obtain health-related information, as well as to 
identify the motives, barriers, and possible adverse effects. 

During the research, an anonymous online survey was conducted in which 121 patients, physicians, and other 
healthcare workers from Bosnia and Herzegovina answered various questions. The questions were divided into 
three groups: demographic data, motives for using social networks, and barriers to using social networks for 
health-related purposes. The results of the survey were processed statistically (mean value, Chi-square test). At 
the same time, regression and correlation were used to evaluate the influence of demographic parameters of the 
respondents on the statements given in their responses. 

The results showed that patients and healthcare workers most frequently use Instagram and Facebook (61.43%, 
50.00%, and 45.10%, and 41.18%, respectively). In addition, patients reported that they very often visit YouTube 
(68.57%) and seek answers from artificial intelligence (67.14%). Physicians and healthcare workers most frequently 
use YouTube (60.78%) and seek answers from artificial intelligence (50.98%). As motives for using social media, 
patients reported increasing their knowledge about health (74.28%) and the accessibility and speed of obtaining 
information (87.14%), while professionals reported using them to increase health knowledge (70.59%), improve work 
efficiency (58.82%), communicate with colleagues (68.62%), and for research and academic purposes (60.78%). Most 
patients (ratings 4 and 5) believe that social networks enable the exchange of advice with other patients (71.43%) and 
strengthen social support for people with illnesses (60.00%). Physicians and healthcare workers showed the highest 
level of agreement with statements that social networks contribute to strengthening the visibility and representation 
of healthcare workers and institutions and support their marketing (62.74%), and that social networks make research 
and academic activities more visible (64.71%). 

The results of the study indicate different motives for the use of social networks among patients and healthcare 
professionals.
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