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Abstract 

The Ukrainian confectionery market has always been competitive one as Ukraine is the global trader of different 
confectionery products. But this market has been affected by the COVID-19 pandemic and socio-economic crisis, 
decreased customer purchasing power and rise in prices caused by it; large-scale changes in this sector and the 
market redistribution have resulted from this crisis. The aim of research was to conduct a detailed study of the 
Ukrainian confectionery market due to COVID-19 pandemic affect for the new consumer needs, market trends 
and perspectives defining.

In order to do this, we made the significant analytical research using database of the State Statistics Service of 
Ukraine and worldwide analytical resources regarding the capacity of the Ukrainian confectionery market and 
its segments, which was calculated, and capacity dynamics analysis provided. The segments of the confectionery 
market were examined in detail, and their dynamics features were investigated. As the result of an accurate 
statistical and economic analysis (by gathering and structuring public data arrays, using grouping and comparison 
methods, method of dynamics series analysis and others), the chocolate bar product category was determined 
as one with the highest development potential. Thus, the chocolate bar product category was investigated in 
the terms of the market competition (particularly for their brands development and current companies’ market 
positions), the existing product ranges and the digital marketing tools used by the key competitors. 

As the result of our research, we got the detailed dynamics report on the Ukrainian confectionery market indicators 
and COVID-19 pandemics impact on its development. We forecasted a gradual growth for this market at least 
for 10.4% throughout 2022 - 2025 (despite the temporary market losses), that will be gained by a high growth 
rate (22.6%) of the chocolate products segment. Taking everything into account, we estimated the key trends in 
the chocolate bar category, which are going to be the confectionery market drivers for a long time, namely: the 
sugar content and other unhealthy ingredients reduction, the permanent consumption of traditionally flavoured 
products, the weight of chocolate bar reduction (the most sold formats will be 100 g, 90 g and 85 g), an increase 
loyalty to the domestic producer and others.

This research results provide a great opportunity for local and foreign confectionery companies to upgrade their 
brands strategies and production plans according to the defined consumer needs, estimated key features of 
confectionery segments` development and forecasted market changes.
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