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Abstract

The fact that most of the food products in modern market conditions are doomed to failure is amazing. What
is the reason for all these changes in the market? Concepts are moving towards bigger creativity which is not
conducted solely on a vertical basis directly related to market differentiation.

This process looks at these questions:

1. How can we develop a differentiation of food products in its core application?

2. What should food sellers do in order to change the creative ideas in the creation of various distribution
centres?

3. Which idea relates to the application of a product in different market segments and various conditions that
initiate human need and its satisfaction?

The development of a marketing idea in the foods market supports the paradigm that differs from the simple
definition of the market, the endless process of segmentation and the process of repositioning. The most
important process is also the lateral marketing that applies to food products and their process of distribution.

Lateral marketing focuses on creative technique that connects different products and activities in normal
operation process. The goal is to get to ideas that differ from standard ideas related to market
research. These new ideas directly help companies to face the consequences related to the homogenization
of food products and expressed product market competition as well.
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