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Abstract

Now days, production and distribution of coffee is a global industry that employs more than 20 million people
and in meanings of generated revenues is the second in the world, just behind the oil industry.

Coffee is another thing besides food that is consumed on a daily basis. Now, the sophistication of coffee
drinking is very strong. Consumers know what they want. Manufacturers produce more types of coffee and
coffee beverages and now we have coffee for the morning, lunch and the night, and there are even divisions
based on the amount of caffeine or based on taste.

This paper aims to present the results of the research on the impact of gender and age of examinees in a
choice of coffee, frequency of drinking during the day, time consuming and a reasons of drinking coffee by
young people. We conducted an anonymous survey in Branicevo and Smederevo County of 62 people aged
18 to 30 years. The most common were those aged 23 to 24 (43.55%). Among the respondents 72.58%
were female and 27.42% male. The majority of surveyed women were between 23 and 26 years of age
(75.00%), while the most numerous were men between 27 and 30 years of age (46.15%). In order to draw
objective conclusions about the examined issues, analysis of the responses was performed by χ2-test. test. 

Spending time with friends while maintaining vigilance usually are the reasons for drinking coffee for women
(37.50 %) and men (38.46 %). In analyzis of the answers, it was found that women were more likely to drink
coffee (88.89%) than men (76.47%).
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